
 
 

 
 

 
 

 
 
 
September 6, 2016 
 
 
 
 
Energy Division 
Attention: Tariff Unit 
California Public Utilities Commission 
505 Van Ness Avenue 
San Francisco, CA 94102 
 
Re:   Reply to Protests of SoCalGas Advice No. (AL) 5003 – Southern California Gas 

Company Assembly Bill 793 Implementation Plan 
 
Dear Tariff Unit: 
 
Pursuant to General Order (GO) 96-B, Southern California Gas Company (SoCalGas) hereby 
replies to the protest of The Mission:Data Coalition. 
 
Background 
 
On August 11, 2016, SoCalGas filed AL 5003, its proposed implementation plan to meet the 
legislative mandates in Assembly Bill (AB) 793, consistent with Joint Administrative Law Judge’s 
Providing Guidance on Compliance with Assembly Bill 793 Activities (Ruling), issued on June 
10, 2016.  Pacific Gas & Electric Company, San Diego Gas & Electric Company, and Southern 
California Edison Company also filed Advice Letters pursuant to the Ruling.  The Mission:Data 
Coalition filed a protest against all four Advice Letters on August 29, 2016. 
 
The Mission:Data Coalition Protest 
 
The Mission:Data Coalition protests these Advice Letters on the grounds that the 
implementation plans are inadequate in meeting the requirements of AB 793.  The Mission:Data 
Coalition notes four specific objections: 
 

1. The plans do not adequately consider or promote offerings that empower consumers 
with their own usage data made available by Advanced Metering Infrastructure. 
 

2. The plans fail to adequately collaborate with third parties or animate the market for data-
driven technologies. 
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3. The Advice Letters do not make use of metered savings and the Commission’s directive 
to make greater use of such strategies such as pay-for-performance.  

 
4. Marketing plans metrics should target actual energy savings and energy 

management technology adoption. 
 

Reply to Mission:Data Coalition’s Protest 
 

1. SoCalGas’ proposed programs provide incentives to residential or small or medium 
business customers to acquire energy management technology for use in the customer’s 
home or place of business.  For the purposes of AB 793, “energy management 
technology” may include a product, service, or software that allows a customer to better 
understand and manage electricity or gas use in the customer’s home or place of 
business.1  While the bill does not require or specify that the utilities must utilize data 
made available through Advanced Meter Infrastructure (AMI), SoCalGas currently offers 
this information to its customers through its online energy management tools that show 
hourly gas usage through AMI, and provide bill analytics to help customers understand 
changes in their energy usage. These are described in further detail in Response 3 
below. 
 
SoCalGas’ Advice Letter and implementation plan include a future plan to incorporate 
Integrated Data Sharing Platform and AMI Integration.2  SoCalGas has noted that further 
significant investments in software and infrastructure upgrades are required in this area 
to not only provide more convenient energy usage data accessibility and customer-
authorized data sharing with third parties, but also to allow for a wider range of secure 
integration with external home EMT vendor software and applications.  For SoCalGas, 
such investment would likely include build-out of a “Green Button Connect My Data” data 
sharing platform and/or similar customer-authorized data sharing platform(s), and would 
require CPUC authorization of the additional funding required to build and operate such 
a platform.  In addition, development of any sharing platform must also incorporate data 
security protocols and adherence to state and federal mandated rules regarding 
customer privacy provisions.  Deploying such strategies before the mandated3 January 
1, 2017 launch of AB 793 programs is not possible, but future offerings will be explored.  
 
SoCalGas currently does not have a Green Button Connect My Data offering; however, 
it does offer the Green Button download feature.  At present, Green Button-facilitated 
data integration requires web/mobile/software applications to gain authorization from 
consumers using specific protocols and standards.  SoCalGas’ Green Button download 
platform has limitations, but SoCalGas intends for the Green Button platform to provide 
significant future opportunities.  SoCalGas is currently evaluating and planning further 
enhancements, including the potential build-out of the more extensive Green Button 
Connect My Data or similar customer-authorized data sharing platform, subject to future 
authorized funding.  
 

                     
1 AB 793 Addition to Public Utilities Code, Section 717(b). 
2 SoCalGas AL 5003, Attachment A, pp.A9-A12.  
3 AB 793 Addition to Public Utilities Code, Section 717(a)(1). 
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SoCalGas’ AMI deployment continues, and is expected to be fully launched by the end 
of March 2017.  SoCalGas will aim to identify leverage opportunities to incorporate new 
innovative products as well as integrating energy monitoring and measurement 
validation opportunities as the energy management market develops and the AMI 
deployment is completed. 
 
The Mission:Data Coalition further requests that the implementation plans include plans 
to promote Home Area Networks (HANs).  Many commercially available HANs do not 
currently interact with gas meters, as SoCalGas’ advanced meters only allow for one-
way communication, unlike the two-way communication required by many HANs.  
SoCalGas is open to offering HANs that are compatible with current advanced meters, 
and may explore this upon solicitation of the AB 793 programs.  
 

2. SoCalGas fully recognizes that the success of marketing energy management programs 
in both the residential and small and medium commercial sectors can be significantly 
enhanced by seeking valuable information and advice from vendors and other 
stakeholders, and incorporating them into program design.  SoCalGas plans to continue 
to consult with Third Party vendors and other stakeholders based on the Advice Letter 
that was filed, during the development of Scope Of Work prior to issuance of the RFP(s).  
 
Subsequent to the Commission’s directive on behavioral programs in the residential 
segment, SoCalGas has been collaborating with several vendors on the continued 
implementation of home energy reports, bill tracker alerts, and other behavioral 
messaging.  SoCalGas has learned tremendously from these partnerships and has 
incorporated this knowledge in developing this Advice Letter and the implementation 
plan for AB 793 program offerings.  SoCalGas plans to explore the possible inclusion of 
Energy Management Systems as part of behavioral interventions in the future if 
approved by the Commission.  In addition, SoCalGas is currently engaged in a 
partnership with a technology vendor to assess energy savings from smart thermostats 
during heating season.  By collaborating with manufacturers and vendors, SoCalGas 
seeks to improve the market viability of proposed incentives and the proposed 
measures.  Another example of such collaboration is the Energy Federation, Inc. (EFI) 
online storefront that is marketed in the residential segment through socalgas.com, 
detailed in Attachment E to the Advice Letter. 
 
As directed by the Commission and described in the Advice Letter, SoCalGas will be 
partnering with Municipal agencies, water agencies, and other energy utilities in order to 
develop and implement a comprehensive Energy Management program.  In this 
process, SoCalGas hopes to further leverage the vendor relationships that municipal 
agencies and other utilities have developed, while working towards a program that 
focuses not only on gas savings, but also electric and water savings. 
 

3. SoCalGas disagrees with the Mission:Data Coalition's protest that the Advice Letter 
does not make use of pay-for-performance strategies.  The Commercial Energy 
Management Technology Lodging (CEMTL) program utilizes a hybrid incentive 
structure: a pre-measurement incentive of 25% of the installed project cost, and a post-
measurement incentive of $1.50/therm after 12 months of normalized metered energy 
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savings, capped at a maximum of 50% of the project cost.4  This performance-based 
approach is designed to promote adoption of Energy Management Systems, to enable 
commercial building owners to have a greater understanding of their energy usage and 
bill impacts.   
 
As described in Attachment E of the Advice Letters, SoCalGas will initially offer the 
Residential Energy Management Technology Solution (REMTS) program as a deemed 
program.  A metered or pay-for-performance approach is not appropriate at this time, 
due to concerns that measured savings will not exceed deemed savings.  In addition, 
pay-for-performance programs require an impact evaluation to be included in the 
program design, which adds significant cost and places risk on overall cost effectiveness 
of the program.  For the initial REMTS program launch, SoCalGas will offer deemed 
incentives, with the potential of piloting and migrating to a pay-for-performance approach 
based on a program evaluation that will be performed at the end of 2017.  
 
As Mission:Data Coalition points out, utilizing deemed measures will require work paper 
development.  Out of the three measures SoCalGas plans to offer at REMTS launch – 
smart thermostats, shower feedback systems, and water heater controllers – only the 
water heater controllers would need a new work paper developed.  The other two 
SoCalGas measures have work papers in existence.  A fourth measure, a smart vent, is 
currently being tested for savings potential.  However, once savings is established, a 
work paper will be expedited.  Other deemed measures will be evaluated and tested as 
they come to market as SoCalGas, in coordination with direction from Energy Division, 
sees value in incorporating advanced mechanical technologies into the REMTS program 
in combination with software services. 
 
SoCalGas agrees with the Mission:Data Coalition that “software solutions also enable 
behavioral and operations and maintenance energy savings.”5  As described in 
Response 1 above, and presented in the AL, SoCalGas currently offers online and app-
based access to customers’ AMI data territory-wide.6  These energy usage monitoring 
tools include: 
 
• Bill Tracker Alerts 

• Available via text and email 
• Deployed weekly 

 
• My Account “Ways to Save” online tools, inclusive of the following suite of tools: 

•  “My Savings Plan” and “My Energy Survey” – customized energy savings 
plans based on customer-specific housing and usage details  

• “Analyze Usage” – Advanced Meter-enabled hourly and daily natural gas 
usage and costs 

•  “Compare Bills” – bill analysis tool 
• “Usage History” – monthly usage and cost history 

 

                     
4 SoCalGas AL 5003, Attachment C, p. 6. 
5 The Mission:Data Coalition Protest, p. 6. 
6 SoCalGas AL 5003, Attachment A, p. A5. 
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Thus, with current capabilities, customers are able to track their usage on an hourly, 
daily, weekly and monthly basis; compare bills; and create savings goals and an energy 
action plan to help them manage their energy use.  These software solutions are 
incorporated into the REMTS program as part of the overall EMT package. SoCalGas 
also plans to research and explore other software, cloud or app-based products and 
vendors in market as the program progresses and will add such services or vendors 
through a formal RFP process as appropriate in order to provide customers with options 
that will best fit their needs. 
 
Additionally, SoCalGas continues to emphasize a pay for performance approach in its 
solicitation process for selecting third party vendors for implementation of energy 
efficiency programs.  This approach ensures rate payer dollars are efficiently spent, 
encouraging actual results.    
 

4. SoCalGas’ AB 793 marketing strategies were proposed and designed to increase 
awareness and promote the benefits of energy management technologies to residential, 
low-income, and small and medium-sized commercial customers.  These proposals 
were based on the bill’s specified policy goals and directives which include providing 
customer education.7  SoCalGas’ proposals include strategies, plans, and activities 
designed to advance AB 793 directives by engaging customers and educating them 
about incentive program offerings.  While the desired result of Marketing, Education and 
Outreach (ME&O) is ultimately to increase the number of customers that adopt energy 
management technology, SoCalGas does not agree that ME&O success metrics should 
be directly tied to either energy savings or energy management technology adoption as 
doing so fails to consider other key factors within the customer decision pathway, such 
as program offerings/makeup, customer experience (interaction with a third party 
contractor), and unique customer situations and needs.  Metrics tying success to energy 
savings or technology adoption also ignores principles inherent in educational marketing 
and awareness campaigns for new activities dictating that as more consumers are made 
aware of a service or product via promotional efforts, the rate of conversion drops as not 
every customer qualifies or is capable of participation.  Additionally, AB 793 specifically 
directs utilities to provide customer education about the incentive program8, and does 
not tie ME&O efforts to customer actions based on educational campaigns. 
 
The Mission:Data Coalition’s proposed metrics risk oversimplifying the challenge of 
effectively promoting AB 793 incentive offerings by judging success exclusively on 
energy savings and technology adoption from the beginning.  In a supplemental advice 
letter filing, concurrently being drafted, SoCalGas will propose metrics that more 
accurately gauge the success of AB 793 ME&O efforts and will offer constructive insight 
into possible improvements and modifications should they be required. 

 
 
 
 

                     
7 AB 793 Addition to Public Utilities Code, Section 717(a)(2). 
8 AB 793 Addition to Public Utilities Code, Section 717 (a)(2): “Develop a plan by September 30, 2016, to 
educate residential customers and small and medium business customers about the incentive program 
developed pursuant to paragraph (1).” 




