
 

  
 
 

September 6, 2016 
 
 
Energy Division Tariff Unit 
California Public Utilities Commission 
505 Van Ness Avenue 
San Francisco, California 94102 
 
Re: San Diego Gas & Electric’s (SDG&E) Reply to Protest of SDG&E Advice 

Letter 2937-E-A/2500-F-G-A 
 
Dear ED Tariff Unit: 
 
Pursuant to General Order (GO) 96-B, San Diego Gas & Electric (SDG&E) hereby 
replies to the late-filed protest of Mission Data Coalition (Mission Data) to SDG&E’s 
Advice Letter (AL) 2937-E-A/2500-G-A, Supplemental - San Diego Gas & Electric 
Company's Request for Approval of Program Plans and Budgets to Comply with the 
Requirements of Assembly Bill 793.   
 
Background 
 
On August 1, 2016, SDG&E filed AL 2937-E/2500-G in accordance with the June 10, 
2016 Joint Administrative Law Judge’s Ruling Providing Guidance on Compliance with 
Assembly Bill (AB) 793 (Joint Ruling)1.  During a conference call between the IOUs and 
the Energy Division staff held on August 4, 2016, the Energy Division clarified their 
intent that the Joint IOU AB 793 Statewide Marketing Education and Outreach Plan 
should have been submitted separately from the IOUs’ plans to implement the 
requirements of AB 793. As such, SDG&E is supplemented with AL 2937-E-A/2500-G-A 
filed on August 5, 2016 to remove references to the Joint IOU AB 793 Statewide 
Marketing Education and Outreach Plan including the specific plan, which was filed 
jointly with Southern California Gas Company on August 11, 20162 
 
On August 29, 2016, SDG&E received a late-filed protest from Mission Data Coalition 
regarding SDG&E’s AL 2937-E-A/2500-G-A as summarized below. 

                     
1 Joint Administrative Law Judge’s Ruling Providing Guidance on Compliance with Assembly Bill 793 
Activities, dated June 10, 2016. 
2 AL 2941-E, et. al. 
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Mission Data Coalition’s Protest: 
 
Mission Data Coalition believes SDG&E’s proposal is inadequate for the following 
reasons: 
 
1. The plans do not adequately consider or promote offerings that empower consumers 

with their own usage data made available by Advanced Metering Infrastructure. 
 
2. The plans fail to adequately collaborate with third parties or animate the market for 

data-driven technologies. 
 
3.  The AL does not make use of metered savings and the Commission’s directive to 

make greater use of such strategies such as pay-for-performance. 
 
4. Marketing plans metrics should target actual energy savings and energy 

management technology adoption. 
 
SDG&E’s Reply to Mission Data Coalition Protest 
 
1. The plans do not adequately consider or promote offerings that empower consumers 

with their own usage data made available by Advanced Metering Infrastructure.   For 
example, SDG&E currently utilizes AMI data for behavioral home energy reports and 
also intends to encourage the use of disaggregation software which will offer 
customers appliance-level energy consumption data (Protest at p.5) 

 
SDG&E disagrees with Mission Data’s characterization of its AB 793 plans.  Mission: 
Data fails to look at SDG&E’s current offerings and proposals as a whole.  SDG&E 
currently offers programs that use AMI data and the proposal also includes 
incremental products that would enable customers to manage their energy usage 
more effectively.  For example, SDG&E currently utilizes AMI data for behavioral 
home energy reports and also intends to encourage the use of disaggregation 
software which will offer customers appliance-level energy consumption data. 
SDG&E also offers online presentment of customers’ usage through its MyAccount 
and other online tools which utilizes AMI data, provides rate comparisons, and other 
usage tips.  

 
2. The plans fail to adequately collaborate with third parties or animate the market for 

data-driven technologies.(Protest at p.6) 
 

SDG&E intends to collaborate as appropriate with third parties to understand how 
product offerings can benefit its customers.  However, SDG&E’s offerings do not 
promote any specific “brand” that should be installed by customers nor does SDG&E 
recommend any particular third party for customers to work with.  These third parties 
are free to market their own products and services that meet SDG&E’s program 
requirements directly to customers.   
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3. The Advice Letters do not make use of metered savings and the Commission’s 

directive to make greater use of such strategies such as pay-for-performance. 
(Protest at p. 6) 

 
The Commission’s directive to implement these strategies contemplates an 
overarching shift for the portfolio that SDG&E is currently considering at that level.  
However, neither AB 793 nor the Commission specifically requires that AB 793 
offerings must incorporate pay-for-performance or rely on metered savings.  These 
types of program offerings will be included in future portfolio wide discussions about 
shifts towards such strategies.   

 
4. Marketing plans metrics should target actual energy savings and energy 

management technology adoption. (Protest at p. 7) 
 

SDG&E’s AB 793 marketing strategies were drafted to be executed in a phased 
approach based on the bill’s policy goals and directives of educating and promoting 
the benefits of energy management technologies to residential, low-income and 
small to medium business customers. As the technologies to be introduced are still 
considered nascent categories, benchmark metrics will be established from 
generating awareness and engaging the customers to understand the benefits of the 
solutions and the incentive offerings. With the goal to ultimately increase program 
participation in energy management technology, SDG&E’s digital marketing strategy 
will allow the capture of initial key insights to customer behavior and tailor messaging 
to help steer the path to enrollment. This coupled with a multiple touch approach to 
ME&O is the best way to impress upon customers the value of participation. As 
such, SDG&E has proposed the combination of bill inserts, direct mail, and 
community outreach to extend awareness and participation. Use of multiple 
marketing and outreach tactics all play a role in creating awareness, understanding 
and trust, especially for those customers who are on the fence with new technology, 
confused, or are simply unaware. Tying ME&O success metrics directly to energy 
savings or EMT adoption fails to recognize the personalized needs of customers in 
their decision journey. As the AB793 directive to IOUs is to provide customer 
education about the incentive program, SDG&E will aim to analyze marketing 
metrics to program metrics as ME&O efforts become more targeted.  
  
The Mission Data’s proposed metrics underestimate the challenge of effectively 
promoting AB 793 incentive offerings solely on energy savings and technology 
adoption. Just as there is diversity in SDG&E’s customer population, there is also 
diversity in methods on how our customers prefer to be reached. It will be 
challenging to tie specific enrollment to a specific channel. SDG&E will propose 
metrics that will track success of AB 793 ME&O efforts through a supplemental 
advice letter filing concurrently being drafted.  
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Conclusion 
 
SDG&E requests the Commission approve SDG&E’s Advice Letter 2937-E-A/2500-G-A 
and find that it complies with the directives outlined in the Joint ALJ Ruling. 
 
 
 
Sincerely, 
 
 
 
 
Clay Faber 
Director – California & Federal Regulatory 
 
Cc: Jim Hawley, Mission Data Coalition 
 Michael Murray, Mission Data Coalition 
  
 


